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The Roncesvalles Village BIA has 270
commercial properties, some of which have
Mmultiple businesses located within them. Located
IN Toronto's West end, Roncesvalles Village is
closely bracketed by Lake Ontario to the south,
High Park to the West, the Bloor subway line to

the North and a short commute to downtown
Toronto.

Under the purview of destination marketing,
along with other initiatives, including an annual
holiday campaign, the RVBIA is the driving force
behind the Roncesvalles Polish Festival, North
Americas largest celebration of Polish culture,
held over two days In September, that attracts

upwards of 400,000 visitors over the weekend it is
held.



MARKETING CATEGORIES

Corporate Marketing:
Company/Organization (ex. Telus, Chapman's, Porter
Airlines)

Product Marketing:
Specific items (ex.Cell Phones, Ice Cream, Flights)

Personal Marketing:
Individuals (ex. Artists, Public Figures)

Geographical/Destination Marketing:
Places/regions (Niagra Falls, Distillery District, YOUR BIA!)
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DESTINATION MARKETING

..focuses on promoting a location and the experience that it offers.

BlAs are by nature hyper-local: What
’ \ makes your BIA unique? Is it an area with a

wide variety of professionals and shopping?
SUPPORT Is it easy to get to? Who are you targeting?
Leverage that Hyper-Local Context: Do you
J have excellent walk score? Is it an area with
a wide variety of professionals and
shopping? Is it easy to get to? Who are you
targeting?
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DESTINATION MARKETING CAMPAIGNS
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Milton Glaser, / (Heart) NY concept sketch, 1976. Courtesy of MoMA.

IONY

Milton Glaser
1 ¥ NY concept layout
1976



https://www.moma.org/collection/works/129088
https://www.artsy.net/article/artsy-editorial-logo-made-love-new-york
https://en.wikipedia.org/wiki/I_Love_New_York

THE SWEDISH NUMBER

+ 46 771 793 336

The first country in the world with its own phone number.
Get connected to a random Swede and talk about anything.

ITHE SWEDISH NUMBER |5 NOW CLOSED.
Thanks everyone who called Sweden.
In total the world spoke to random Swedes for over a year.
Scroll down to see more statistics from the 79 days it was open.

In 2016 the ‘Swedish Number’ was a national phone number that anyone could call up and talk to a random
Swede who had agreed to man the phones (with no training) and talk about anything that came up.



Tourism Australia’s ‘Come and say G'day’ 2022

Come and say



Tourism Ireland's "Doors of Thrones" 2016

TRANSFORMING A DEVASTATED TOURIST
ATTRACTION INTO A BRAND NEW ONE.

The Fullerton Arms, Ballycastle

Frank Owen's Bar, Limavady
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DESTINATION MARKETING

..OKAY, GREAT. BUT HOW?

ﬁ Adopt a “Place-First” approach—don't separate
visitors and residents in discussions; promote
the overall quality of life of the area. VIBES!

' = Define your ‘place’ DNA—outline ‘who you are’.
ESTABLISH A COMMON LANGUAGE What makes your BIA unique? What you

authentically offer?

EDUCATE STAKEHOLDERS

DEVELOP SHARED SUCCESS METRICS ﬁAg ree on common metrics. What does success

look like?

RONCESVALLES
VILLAGE &ia
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COMMS GUIDE (example)

Internal Details

Instagram Video/Reel Post Story Reel Cover
Facebook Post Event Cover

Tiktok Video/Reel Story

RVBIA Website |Blog Post Event Listing

External Details

Revue Cinema |Pre Show

TSA

Press Release

Destinatic;nTO

Event Listings



https://docs.google.com/spreadsheets/d/18hKlBkwVaqsnA0cCi6gP1tABUxq0ZZ9jizRf92Mrl2w/edit?usp=sharing

TORONTO Food & Culture & More
Nightlife Entertainment i Canada

AHractions

Toronto, Canada attractions offer something for everyone in your group. Step into
the wild at the Toronto Zoo, where you can get up close with exotic animals.
Elevate your senses at the iconic CN Tower, where panoramic views of the bustlin
city below await—and for the truly daring, take your adventure to the extreme with
the EdgeWalk.

SEE EVENTS Ry}

And if you're yearning for a day of non-stop amusement and family fun, Canada's
Wonderland is the ultimate destination. Enjoy your favourite vacation pastime, ant
let Toronto surprise you with additional exciting options.

AN W .

E NTE RTAI NME NT s

“ = S '-' | " Drink & Stroll. Escape Rooms &
l—"‘ : : Games for All Ages

I I. -~ ¥ £
H EA R E \l\\ \ d | ( e . - - 5 months ago




COLLATERAL GUIDE (example)

Digital Details Size(s) Format
Instagram Highlight Icon 110 x 110 pixels digital only
Instagram Story 1080 x 1920 px with a 9:16 aspect ratio |digital only
Instagram Instagram portrait (grid) 1080 x 1350 px 4:5 aspect ratio digital only
Instagram Reel Cover 420 x 654 px digital only
Facebook Cover Image 851 x 315 px digital only
Facebook Event Cover Image 1920 x 1005 px digital only
Revue Cinema Preshow 1920 x 1080px digital only
RVBIA Website Featured Post 960 x 400px digital only
Print Details Size(s) Quantity
Garden Beds Lawn Signs 24x18

Post Card Direct Mail 4x6

Poster TSA Astral (see Astral Guidelines)

Poster Businesses/Community boards | Alt sizes

Poster Businesses 111/

Counter Advertising | Tent cards 7x4.5

Window Signs Corroplast 16x12



https://docs.google.com/spreadsheets/d/18hKlBkwVaqsnA0cCi6gP1tABUxq0ZZ9jizRf92Mrl2w/edit?usp=sharing

VILEAGE .. .
FIND A BUSINESS

I&.b._'.ls_i.n__IESé directory

CLICK HERE TO SEARCH

Roncesvalles Village

R 2,217 28K 929
' posts followers  following

Representing the amazing businesses in
Roncesvalles Village! #RendezvousOnRoncy
#ShopRoncy #loveRancy

Roncesvalles Avenue, Toronto, Ontario

(& roncesvillage

Following ~  Message Contact -3

planadia Highlights 2025Pplsh.. Madein Ca.. Rende

2
e v T

Roncesvalles Village & Favorites ©, Search
6.1K followers - 229 following

Proudly representing businesses along Roncesvalles from Dundas St. W South to Queen S1W. SLoveRoncy

= Neighbathood

SREDLBLO0PED

All About Photos Followers Mentions Maore »
& Switch into Roncesvalles Village's Page to start managing it.
Details Posts 5 Fiters

© oncesvalles Averue, Toronto, OM, Canada, MER M8
(g Rencesvalles Village i< « Roncesvalles Village

Links
Artists of Roncy (and beyond!) i ... See mone

@ roncesvallesillage.ca
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DESTINATION MARKETING

Guides



DUOLINGO

DUOLINGD
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duolingo 4

duolingo

ﬁ duolingo m

You're doing great !

Welcome back! | missed you.

Where have you been?

Mot quite, but don't
give up

USING THE

duolingo

duolingoo ==
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duolingo  duolingo

SECOMDARY
COLORS

ONE WORD
HEADLINES




TORONTO WATERFRONT MARATHON

CS TORONTO

WATERFRONT MARATHON

/—_/

=~ CHOOSE

TORONTO

WATERFRONT MARATHON Avenir Next Deml BOId

e RUN
ABCDEFGHIJKLMNOPQRSTUVWXYZ

*CHOOSETORUN abcdefghijklmnopqgrstuvwxyz




TORONTO 200

LOGO COLOURS COMPOSITION

585 o

C35 M0 Y85 KO C15M100 Y100 KO  C80 M85 YO KO

CO M45 Y88 KO C60 MO Y30 KO C0O M70 Y45 KO

FONT IMAGERY

Raleway Extrabold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqurstuvwxyz

Raleway Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqurstuvwxyz


https://medium.com/@judy.hj.yen/exploring-a-new-visual-identity-for-the-toronto-zoo-4c57fd4a1bd1

RONCESVALLES
VILLAGE Bia

« Colour

Each logo has a seasonal application - one colour
(two different tones) for each of the 4 seasons.

SPRING SPRING
PANTONE 360 C PANTONE 361C
€63 MO Y84 KD C77 MO Y100 KO
RIOE G194 B74 RET G176 B42
HTML 6CC24A HTML 43B02A
PANTONE 700 C PANTONE708 C
CO M40 ¥YB KO C0 M53 Y17 KO
R242 G172 B185 R248 G144 BIGS
HTML F2ZACES HTML FE90A5
PANTONE 123 C PANTONE1235C
CO MIS YB3 KO CO M31Y98 KO
R255 G199 B44 R255 G184 B28
HTML FFCT2C HTML FFBBIC
WINTER
PANTOME 305 C PANTONE292C
€54 MO Y6 KO C59 M1 YO KO
RE89 G203 B232 RI105 G179 B231
HTML 59CEBES HTML 6SB3E7

The darker tone for each is used for the colour versions of the
logo. The lighter tones are used to complemnent designs.

In special circumstances, when printing on a more challenging
material, a darker pink, €0 M82 Y29 KO, can be introduced.

o Typography

To maintain the brand’s consistent look and feel across different pieces of cormmunication, both digital

and analog, the use of a consistent typeface is encouraged.

POPPINS (used throughout this guide) is a widely available sans serif Google font with 9 different weights.

This typeface complements the brand’s logo and the typography used in it.

It can be downloaded here: https:/[fonts.google.com/specimen/Poppins?query=popp#standard-styles

Poppins Thin 1234667890 Aa Bb Cc Dd Ee Ff Gg Hh i Jj
Poppins Extra Light 1234567890 Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Poppins Light 1234567890 Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Poppins Regular 1234567890 Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Poppins Medium 1234567890 Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Poppins Semibold 1234567890 Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Poppins Bold 1234567890 Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Poppins Extra Bold 1234567890 AaBb Cc DdEeFfGgHhliJj

Poppins Black 1234567890 AaBbCcDdEeFfGgHhliJj

9 weights, from thin to black,
a d a a a a a a a

with matching italics.

d a a a a a a a a

Logo
SIZE CONSIDERATIONS

To raintain the logo's integrity and legibility, there're size considerations
for each version. The logos should appear no smaller than:

- RONCESVALLES Horizontal - 0.75" wide for print and 100px for web

- RONCESVALLES Vertical - 0.68" wide for print and 80px for web

- RONCESVALLES BIA Horizontal - 0.9" wide for print and 120px for web
- RONCESVALLES BlA Vertical - 0.7" wide for print and 95px for web

If the logo needs to be smaller than the above mentioned values, the
wordmark should be removed and the Roncy R should be used on its own.

0.4"
0.75" n
R roncesvaues RONCESVALLES
100px 80px
ol
0g”
R RONCESVALLES RONCESVALLES
BIA BlA
120px 9Spx
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DESTINATION MARKETING

Campaigns



~ MAIN STREET
INNOVATION

RUUER"™ i Torowro Canada\

RONCESVALLES 101
Federal Economic Development Agence fédérale de développement d
VI I.LAG E B IA nnn NI“ Agency for Southern Ontario economique pour le Sud de I'Ontario ana a.
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W Dwds

to keep and to share
with a local business in Roncesvalles Village

OCTOBER 28 - & A R
Sponsored by: Aninitiativeof: RONCESVALLES N
DECEMBER 8 TRUST VILLAGE ShopRoncy2Win.com
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Sen. Bernie Sanders at the inauguration of President Joe Biden on January 20, 2021.
Photo by BRENDAN SMIALOWSKI/AFP via Getty Images
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Some more Bernie
Sightings on ROHCY @ e #berniesitseverywhere

#berniesits

N D O TR T Ny SR
LT L

- -‘\1_‘_ =
s = o

u-n‘-luahhud-w

P
a‘ ‘
b 3

}.u‘é . o

=~ TR VRN -

@anotherstorybookshop




MADE IN

CANADA

FOUND ON

o

RONCESVALLES

VILLAGE Bia
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GET YOUR

COLLECTIBLE
POSTCARD

IN-STORE*
TODAY!

*WHILE QUANTITIES LAST
LIMIT ONE PER PERSON
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C- Tl
DID YOU PICK UP YOUR
COMPLIMENTARY
| COLLECTIBLE RONCESVALLES
VILLAGE POSTCARD?

ONLY AVAILABLE IN-STORE
FOR MORE INFORMATION

]
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< roncesvillage
Roncesvalles Village

N R 2174  28.8K 1,014
Posts posts followers following

roncesvillage

roncesvillage Representing the amazing businesses in Roncesvalles
Village! #RendezvousOnRoncy #ShopRoncy
#LoveRoncy

MADE I" CA"ADA —f. Roncesvalles Avenue, Toronto, Ontario

% I 22 linkin.bio/roncesvillage and 2 more

Roncesvalles Village

3 roncesvillage

MADE 1y R

* 12 content pieces featuring 30+ BIA | CANADA T;
businesses on Instagram y =

e 10 content pieces featuring 30+ BIA
businesses on Facebook

| CANADA 7

FOUND ON

Rengy

© Qo v A

& B Liked by loonspub and others

roncesvillage Have you seen our new posters popping
up along Roncesvalles? =+ ... more

June 27

roncesvillage and 2 others

ﬁ Ronc Esualdes% e /
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VISIT THE

T

RONCESVALLES

VILLAGE BIA

WEBSITE FOR MORE INFO

ONLY AVAILABLE IN-STORE ON RONCY!

@roncesvillage

RONCESVALLES
VILLAGE

BIA
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DESTINATION MARKETING

FOR EACH INITIATIVE

What is the problem we are trying to solve?

EDUCATE STAKEHOLDERS / (Holiday Marketing, Crisis response -COVID,

tariffs etc)

' v \=» Whatisthe message/theme of the initiative?
ESTABLISH A GOMMON LANGUAGE (Shop local, Visit Roncy, Celebrate FIFA etc)

DEVELOP SHARED SUCCESS METRICS How will we evaluate the successfulness of the

INnitiative? (participation? Paying for visitor data,
giveaways, surveys etc.)
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